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o Lombardy 1n numbers

TRANSPORT AND VEHICLES DATA
% 7,5 Millions vehicles. (cars 5,5 millions)

% Motorization index (vehicles per capita)
0,767 Lombardy
% 0,626 Germany
% 0,572 France

% 0,525 United Kingdom

“*Roads: 31.000 km (4.100 national and motorways)

+3.300 fuel stations 330 LBG 65 CNG
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E— Lombardy 1in Biogasmax
biogasmax y S
supporting production,
transportation, distribution and
consumption of
BIOGAS/BIOMETHANE as an

opportunity

Learning and
transferring best

practices
X

European network providing
incentives and guidelines for
spreading of
BIOGAS/BIOMETHANE
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Long-run strategy

Combining environmental pollution control with growth of
competitiveness of the regional production system,
supporting the extension of the market for green fuels.

T T

Regional survey conducted in 2007 EU directives and best practises
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The natural gas (NG) is an Biogas has low environmental

important green fuel, impact fuel sources in the
available in high quantities medium term

and with real production
capacities

-financed by
e European
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Regional
Agency for

Environmental
Protection (ARPA)

Cross-sector approach

DG Trade, Fairs and Markets

Elaboration of policies, regulations ;
and strategic plans for the promotion .
of the distribution and adoption of
green fuels for private and public ¢
transportation intended to be a:
sustainable answer to the increasing
energy and environmental pollution
problems in the area.

DG Environmental Quality

& DG Public Utilities Networks '~ S5o0eC
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biogasmax Regional incentives

m Regional incentives, combined with
national (ltalian) grants, have resulted
in relevant outcomes in 2009
— increased distribution network

— more than doubling of the selling of NG
vehicles in 2009 in respect to 2008 (around
120.000 new vehicles at national level vs.
24.000 in 2008)

— increased selling quantity of NG
— increased Biogas production (30 M€ grants)
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m On April 9, 2009, a new incentive campaign
288 b)een launched (closing on December 31
09

— 3000 € for each new Euro4 methane vehicle bought
by a Lombardy citizen (additional to national
incentives)

— 600 € for second-hand transforming to methane
— 25 M€ overall funding from Lombardy
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m Governmental / Technical committee
established on June 9 2009 between
Lombardy Region, Italian Ministry of Economy
and FIAT Group to explore possible support
measures for NG vehicle increase and NG
demand increase

— a strategic result of the negotiations between the
Region and Italian government in 2009 is the
Decree on self-service NG fuelling stations

m FIAT is heavily investing in NG

— all fleet (cars and vans) has NG version (NG Punto
around 55% of overall Punto selling in March/April
2009)

— NG has a relevant role in FIAT strategy vs. Chrysler
and Opel
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NG vehicles increase
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AN INNOVATIVE APPROACH:
THE LOMBARDY AGREEMENT
ON
NG RETAIL NETWORK
DEVELOPMENT
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WHAT WE HAVE BEEN DOING SINCE 2005...

In 2005: 48 fuel stations
only 16.400 NG vehicles (0,29 %)

Need for a new approach:

v'Acceleration of setting up new NG fuel stations
v Optimising location of new NG fuel stations

v Increasing NG demand and consumption

3, 2006: Regional Agreement on Natural Gas

ith about 50 fuel enterprises, 6 associations,
institutions and technical agencies
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AGREEMENT ON NATURAL GAS

Authoritativeness ’—> Subsidiarity

. Inspiring
. . ° " . ‘0 F It ’
Optmal llocation of %, principles Pty managers

financial resources % o
o o to
T |..............T ?

|

Tutoring
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AGREEMENT ON NATURAL GAS

—» 1. Regulatory leverage

Methodology —

\

» 2. Regional planning

3. Direct dialogue with fuel retail station
managers and oil/fuels companies;

4. Regional financial incentives
two calls: 2006-2007 (€ 4 ml) and 2008-2009 (€ 3
ml);
5. Constant support to enterpreneurs and local
authorities;

\ 4
6. Clear commitment and deadlines
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AGREEMENT ON NATURAL GAS

Control of timing
and plant location

Effective
public-private
partnerships

Co-financed by
The European
Commission

Evaluation of
location proposals

Wastefulness
reduction

and better financial

resources allocation

18



biogasmax

A DRIVING FORCE

THE AGREEMENT ON NATURAL GAS AFTER 2 YEARS:
STEPS AND COMMITMENTS

Operational
Methane phase

Supply

Link to contract

Methane
Test network

. record
Conclusion

of works

Start

of works 83 new NG fuel stations

Service Authorization

Conference
Presentation For

of  authorization 23 waiting for opening

request

Agreement
14 being built _I_
|
12 authorized !
|
|

34 waiting for authorization

19




biogasmax

A: DRIVING FORCE

NG INCREASE IN LOMBARDY

Deliveries and distribution NG fuel stations since 2001 till now

Co-financed by
The European
Commission

64




e NG distribution network
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NATURAL GAS RETAIL NETWORK TODAY

~ | o
D 65 operating NG stations Y3 ) i 4} o

EI 23 waiting for opening [12 authorized

’ [T] 14 being built [] 34 waiting for authorization

Division of the regional ternitory according to DL.
351/99 and to LR. 24/06 on the implementation of
measures aiming af the fulilment of airquality targets

% Al:urba aggbmations ‘ ‘ ( l
Bn Total: 148 NG fuel
Cl:prealpine and Apennine areas ‘

Cofmanced by ‘ stations

The European ‘ e
Commission
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NG Distribution

biogasmax

m 11 new NG fuel pumps opened In
2009

m Technical committee established
in 2009 between Lombardy
Region and SNAM (national gas
supplier) to ensure viable injection
conditions of biomethane into the

grid
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Long-term strategy
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m The Region of Lombardy intends to
continue operating through policy and
incentives in order to
— increase further the number of clean

vehicles, and in particular of natural gas
passenger cars

— verify exploitation routes for Biogas and
Biomethane in Lombardy

— define future POLICIES, regulation and
targeted INCENTIVES to sustain supply
and demand
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FUTURE TARGETS

||‘ Demand incentives: 150.000 NG and LBG cars to be sold by 2010

||‘ Completion of the distribution network along the main road
axes surrounding Lombardy

||‘ Further assets of the network (additional services, hydrogen
mixture)
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